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“The Group is robust
and committed to
sustainable, safe,
customized and
affordable mobility.”
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Foreword from

Michel de Rosen

Chairman of the Board, FORVIA

Back from CES* 2024, where
FORVIA showcased industry-
leading technologies, | am
deeply proud of the progress
achieved by ourcompanyin
the last two years. The Group
is robust and committed to
sustainable, safe, customized
and affordable mobility.

The Rolling Stones’ most famous
songsays:’l can't get no satisfaction’.
In 2023, FORVIA and its customers
had many reasons to be satisfied.
FORVIA's cutting-edge broad port-
folio led to significant commercial
success across all regions and
activities. The year was marked by
pioneering developments in future-
facing areas, including hydrogen
and low-carbon materials, and
the ongoing implementation of an
ambitious Net Zero roadmap.

The Group moved forward with its
POWER25 plan, as announced to the
financial community at the end of
2022. The three priorities of this plan
are: to reduce our debt following the
acquisition of the majority stake in
HELLA,; to unlock the synergies made
possible by this acquisition; and
to pursue sustainable growth that
creates value for all our stakeholders
through innovation. The Group has
made progress on all fronts, ina highly

volatile and uncertain context. The
efforts and the results are impressive.
Deleveraging was our top objective:
FORVIA successfully completed ifts
€1 billion asset disposal program
in record time - and then launched
an additional program of the same
magnitude.

These achievements have been
made possible by close and fruitful
cooperation with HELLA teams,
facilitated by the Group’s balanced
governance structure and a dedicated
integration organization. This setup
encourages smooth decision-making
and mutual support, while allowing
HELLA, a German-listed company, fo
continue delivering value in its best
inferests and for its stakeholders.

Support for our strategy was shown
by the approval by our shareholders
of all the resolutions presented at
our Annual General Meeting in May.
On this occasion, we welcomed
two new members to our board:
Esther Gaide brings her expertise in
auditing and finance, and Michael
Bolle brings his experience in
automotive technology. This General
Meeting also marked a new stage in
the development of FORVIA, with the
approval of the change of name of
the parent company from Faurecia SE
to FORVIA SE. This decision by our

shareholdersisin line with the Group's
founding strategy: to be strongly
positioned to grow and benefit from
the major factors transforming the
automotive industry today.

In October, Jlirgen Behrend resigned
forpersonal reasons. Jirgen was one
of the architects of FORVIA's creation,
and, for many reasons, a pillar of
HELLA. | thank him sincerely for his
invaluable leadership, contribution
and sensitivity. We welcomed Nicolas
Peter to our Board of Directors. His
rich knowledge of the automotive
sector makes him an ideal partner
to continue building the future of
FORVIA. We will propose that our
shareholders appoint Christel Bories,
the current Chief Executive Officer of
Eramet, with broad and recognized
managerial and operational
experience.

In a challenging, volatile yet exciting
environment, our success is driven by
the leadership of our management,
the dedication of our teams, the trust
of our customers and the confidence
of our shareholders. | extend my
warmest thanks to all of you.

*Consumer Electronics Show
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"2023 was
a year of

acceleration.”

2023 was another eventful year for FORVIA.
As the Group approaches its second
anniversary, can you share some highlights?

| would first like to thank all our teams, whose hard
work and dedication confribute to the continued
success of our Group. As FORVIA, we are addressing
our strategic challenges. Our broad portfolio and
diversified fechnology offerings empower us to rapidly
tap into growing segments of the mobility industry.2023
brought us new high-value contracts, confirming the
compelling appeal of our sustainable, safe, customized
and affordable solutions.

This was a year of acceleration on many fronts.
We intensified cash generation and deleveraging,
completing a €1 billion disposal program ahead of
schedule and launching another of equal value. We
accelerated our synergies with HELLA, particularly
in sales, purchasing, IT and operations with the
implementation of our common FORVIA Excellence
System. Another milestone was the definition of the six
values that are the cornerstones of our shared culture:
drive, accountability, teamwork, agility, respect and
open-mindedness. We also accelerated our POWER25
strategy, driven by technology, sustainability and the
need forspeed. In less than four months, we inaugurated
three industrial sites and an R&D center dedicated to
future mobility in hydrogen, sustainable materials and
advanced electronics. We achieved all that while dealing
with a challenging and unpredictable environment,
marked by ongoing inflation and high interest rates.
This illustrates just how much stronger we are together.

"2023 brought us new
high-value contracts,
confirming the compelling
appeal of our sustainable,
safe, customized and
affordable solutions.”
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Interview with the CEO

“Climate change calls
for a rapid and profound
transformation of industry
players and a great
capacity for innovation.”

You mentioned technology and sustainability
as your guiding principles. How does that
translate into action?

FORVIA aims to address future mobility needs with
sustainable and innovative solutions that benefit our
customers, consumers and the planet. Climate changeis
the majortrend transforming ourindustry; the second is
artificial intelligence. Climate change affects everything
in a vehicle: powertrains, design, architecture, materials.
It calls for a rapid and profound fransformation of
industry players and a great capacity for innovation to
meet these challenges.

Today, we emit just over 39 megatons of CO, a year,
equivalent fo the emissions of 2 million European electric
vehicles over their lifespan. Our journey to net zero by
2045 is well underway. In our plants, we are acting in two
key areas: energy efficiency and renewable energy. We
are one year ahead of our planned schedule to reach
CO, neutrality by 2025. When it comes to products, we
have committed to reduce our emissions by 45% by
2030, coining ourown expression: “designed forscope 3."
This involves rethinking our architecture fo make systems
more modular and upgradable, using fewer and lighter
components, and developing a range of cutting-edge
low-carbon materials within our MATERI'ACT activity.

We are accelerating our own transition to net zero, as
well as supporting our customers in their drive to create
more sustainable vehicles. All of this must be achieved
without a cost increase for the consumer. Sustainable
mobility must remain affordable.
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What about zero-emission mobility?

Future mobility will be both battery electric and
hydrogen-powered. FORVIA offers a comprehensive
technology range - from hydrogen storage systems
to fuel cell stacks and battery management solutions
- suitable for every electrification strategy, in all
regions. We believe in hydrogen as the only credible
complementary alternative to battery electrification.
Through Symbio, our joint venture with Michelin and
Stellantis, we control 75% of the hydrogen mobility
value chain. 2023 was eventful for us in this field, with
the inauguration of two cutting-edge industrial sites:
Allenjoie, the first mass production plant of hydrogen
storage tanks for mobility applications in Europe, and
SymphonHy, Europe’s largest integrated site producing
hydrogen fuel cells. In 2023, FORVIA delivered 10,000
tanks worldwide and has been awarded two contracts
in North America, achieving an important milestone in
our quest to become the market leader.

Another megatrend is Al.
What's the potential?

Al will bring disruptions in numerous areas over the next
three to five years: engineering, design, operations.
We are already capitalizing on Al throughout our value
chain, from optimizing R&D to streamlining operations
to providing cutting-edge features for customers. It
helps us boost efficiency, makes us more competitive
by streamlining our development timelines, reduces
the necessary testing, and enables us to better forecast
future demand - allowing for adjustments in our
inventory. On scope 3 more specifically, Al enables
us tfo accelerate time-to-market and maintain price



“The Electronics megaplant
we inaugurated in Fengcheng
this year is our Group'’s first
net zero plantand an
industry-leading example

of sustainable production.”

“One of the main
challenges ahead
is reaching our 2030
target for scope 3.
We have six years -
two generations of
cars - to transform
powerfrains,
architecture and
materials.”

competitiveness in sustainable materials, which are
more costly to develop. Through the creation of adaptive
formulas, Al also ensures the stability of these materials
despite variability in raw resources.

Talking about zero emissions and digital
innovation, a market that comes to mind
is China.

Absolutely. The automotive industry’s center of gravity
has shifted to Asia: first and foremost China, which
is a major player in the electric vehicle market and
at the forefront of digital and connected cockpit
technologies. FORVIA has been present there for
30 years. Today, we collaborate with over 40 original
equipment manufacturers (OEMs) in China. Among
the top 20 Chinese OEMs, 19 are FORVIA clients. We
also support these OEMs in their global development,
such as in Thailand, where we have recently launched
the construction of a new seat assembly plant with our
partner BYD.

Our activities in China are at the vanguard, both from
a business and environmental perspective. Take the
Electronics megaplant we inaugurated in Fengcheng
this year, which is our Group's first net zero plant and
anindustry-leading example of sustainable production.

What's your outlook for the next few years?

2023 confirmed that the creation of FORVIA has
paved the way for profitable growth and strong value
creatfion. We are now better equipped to navigate
market challenges through an extended geographic
and customer reach, and have reduced exposure
to the internal combustion engine. One of the main
challenges ahead is reaching our 2030 target for
scope 3. We have six years — fwo generations of cars -
to transform powertrains, architecture, materials. This is
a challenging but exciting task for our engineers and all
our teams, which motivates us and makes us proud.I'm
confident FORVIA will achieve its goals, and | would like
to thank everyone who is working in or with the Group to
advance our mission: We pioneertechnology for mobility
experiences that matter to people.
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Driving mobility's revolution

Accelerating

the energy
tfransition ~45%
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Globally, the transportation sector ranks second in
emitting greenhouse gases, accounting for just overone-
fifth of CO, emissions worldwide. In the US, it has become
the top emitter of greenhouse gases, surpassing the
electric power sector since 2017.

Electrification, a key factorin emissions reduction, extends
beyond battery electricvehicles. Hydrogen fuel cell vehicles
offeraversatile alternative. Clean electrons can be sourced
from hydrogen production using renewable, nuclear or
even fossil energy with carbon capture.

As electrification gains traction, hydrogen will play a vital
role, particularly in hard-to-electrify sectors such as long-
haul trucking and aviation. Hydrogen's appeal lies inits fast
filling rate, comparable to diesel and shorterthan batteries,
making it suitable for large vehicles requiring long-range
capabilities and quick refueling. Beyond fuel cells, hydrogen
can also be used in internal combustion engines.

Whether hydrogen becomes widely adopted is
dependent on achieving a market-driven price. This
requires making low-carbon energy more affordable
and achieving economies of scale for production,
storage, distribution and dispensing systems. While
some regions may have access to low-cost solar, wind
or hydro power, in other areas, R&D breakthroughs will
be required in advanced water-splitting methods, still
underdevelopment, as well as continued advancements
in storage and transport solutions.

Tackling greenhouse gas emissions requires improving
vehicle efficiency, embracing electrification through
diverse means,andinvesting in cutting-edge technologies
to make alternative fuels such as hydrogen economically
viable.This integrated strategy is crucial fora sustainable,
low-emission future in the transportation sector.

Reuben Sarkar

President and CEO for the American Center for Mobility

Elisabeth Delval

Sustainability Vice President, FORVIA

As an automotive supplier, FORVIA provides, on average,
half of a car’s content. In the energy transition, we are
working to address the CO, emissions throughout the
vehicle’s lifecycle: from manufacturing to usage and
recycling phases - from cradle to grave.

We support automakersin their drive foward ultra-low and
zero-emission mobility by pioneering hydrogen solutions,
energy-management innovations for battery electric
vehicles and depollution tfechnologies for combustion
engines.

At FORVIA, our goal is to achieve net zero by 2045, with
two intermediate milestones: CO, neutrality on scopes 1
& 2 by 2025; -45% on scope 3 by 2030. “Using less, better,
longer”is ourmantra.We design our products for scope 3:
working with fewervirgin materials, transitioning to frugal
architecture, and creating products that last longer and
are easier to recycle. On scopes 1 & 2, we have been
leveraging partnerships with major energy players since
2019 to implement and accelerate energy reduction
strategies, generate green power at our own sites, and
purchase renewable energy. We are on track fo achieve
our ambitious net zero goal approved by the Science
Based Targets initiative — afirstin the automotive industry
(see page 22).

Mobility is at the heart of people’s lives: in the climate
transition, the carmust be both sustainable and affordable.
At FORVIA, we are challenging ourselves to inspire future
mobility in a cost-conscious way (see page 50).
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Driving mobility's revolution

pplelfelelgle
Al in mobility
250+

use cases for
generative Al
identified at FORVIA
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Companies in the mobility sector can clearly benefit
from transformative opportunities by leveraging Al in
three key areas.

The first is personal productivity: | like the analogy of
Al as "the world’s best intern” — it can augment human
performance, freeing up time so we can focus on what
we do best.

The second area is company productivity to fully
automate certain activities, from inventory optimization
to quality checks. Al can help to reveal bottlenecks and
reduce inefficiencies.

The third area involves using Al fo enhance the core
business, such as in product design to develop digital
twins, to expand the usage of virtual simulations before
building the physical asset, and to reduce the CO,
footprint.

Furthermore, there are opportunities to leverage Al to
bring new innovative product solutions to the market,
such as a “concierge” inside the cockpit that can be
activated by voice. Another area with a lot of potential
is predictive maintenance, for example, fo use Al to
monitor the health of the car.

Of course, all this relies on data: there is no Al without
data. Acompany may have a great idea for a use case,
but it needs the data at scale and the IT foundation to
achieve it. With this in place, Al can result in significant
benefits for customers, employees and society.

Eric Chaniot

Data and Al-driven Innovation
General Manager, Microsoft

Kay Talmi

Head of Global Technology
and Innovation, FORVIA HELLA

There has been tremendous progress in Al in the last
12 months, and it is starting fo become a major game
changer when it comes to automotive use cases. On
the one hand, Al will help us expand our portfolio of
products for the benefit of customers - for example,
in car access applications, autonomous parking and
other driver assistance and safety features. On the
other hand, Al holds immense potential fo amplify our
competitiveness, profitability and operational efficiency
across all domains.

Itwillmake it possible to enhance R&D efforts significantly.
Forexample, our software developers are using Al-tools
like GitHub Copilot to assist them in programming, which
already saves them a lot of time and lets them focus on
value creation.

The most critical success factor lies in identifying and
prioritizing high-impact use cases for Al. The funnel of
ideas is endless, but we need to prove and measure the
added value before we scale a solution throughout our
organization. Looking forward, one thing is certain: there
will be a lot more technology advances in the years to
come. We need to be open and flexible and ready to
embrace anything that we can use to our benefit.
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Driving mobility's revolution

Driving
a circular
economy 70%

recycled confent
in FORVIA's new
plastics by 2030
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Giving new life to plastic waste is an important part
of society’s transition to a circular economy. At Plastic
Odyssey* we are on the frontline.

Oceans represent the planet’'s main reservoir of
biodiversity: preserving and restoring them is essential
in the fight against climate change. Currently, five billion
fons of untreated waste materials are floating in the
ocean. By recycling one out of every two waste items
in the 30 coastal countries most affected by this plastic
pollution, we could avoid 40% of global pollution.

Our laboratory ship left Marseille in October 2022 for
a three-year, three-continent expedition across the
world, navigating to the regions most affected by
plastic pollution. The aim is to identify innovative and
practical solutions for recycling plastic waste and test
scalable models forreplication. Our goal is also to foster
economically viable local businesses that transform
existing plastic waste into resources.

As experts in materials, FORVIA, as part of a partnership
signed in June 2023 between the FORVIA Foundation and
Plastic Odyssey, provides an industrial perspective that
will help us refine recycling processes for plastic waste
and optimize the quality of recycled materials — a key
lever to give them a second life.

*Plastic Odyssey is a global project to reduce plastic pollution in the
ocean by creating a worldwide network of local recycling initiatives.

Simon Bernard

Co-founder of Plastic Odyssey

Rémi Daudin

President of MATERI'ACT

Leveraging 20 years of materials innovation, FORVIA
established MATERI'ACT as a pure player in sustainable
materialsin 2022. Inlate 2023, we inaugurated ourworld-
class R&D Center in Villeurbanne, France, where we
develop and industrialize innovative low-CO, materials.
Our offering ranges from sustainable foils to bio-based
and recycled plastic compounds, and carbon fibers
with an ultra-low footprint, enabling a reduction in CO,
emissions of up o 85% by 2030 compared to existing
materials.

When it comes to securing the appropriate types
and volumes of raw materials and identifying new
formulations, speed is of the essence. At MATERI'ACT,
we are using Al to progress more rapidly and develop
stable, homogeneous products from variable feedstock.
Plastics are the second most-used material in avehicle:
by 2030, our goal is to achieve approximately 70%
recycled content in our new plastics for upcoming
aufomotive programs - a significant contribution to
FORVIA's circular economy and Net Zero roadmap.

Our partnership with Plastic Odyssey is yet another
example of our circular approach. Through our feam’s
pro bono engagement, we co-created and showcased a
door panel prototype made of collected plastics at CES
2024 - areal breakthrough innovation in the automotive
industry. This solution is more environmentally friendly
and also supports local entrepreneurs.
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Driving mobility's revolution

China: o
laboratory
for new
mobility
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46%

of FORVIA's sales
in China are in the
electric vehicle
segment



Since 2009, the automotive industry in China has
been the largest in the world. While most of the cars
manufactured in China are sold in its home market, in
2023 the country also became the world’s largest car
exporter. This remarkable acceleration has been driven
in part by the Chinese industry’s ability to leverage its
“youth,” allowing it to quickly pivot to become a leader
in the electric vehicle (EV) market.

Since 2020, they have scaled from producing 1million EVs
to 9 million — about a third of their total car production.
By 2030, the electric vehicle penetration rate in China is
likely to reach 60%:* Today, Chinese brands are selling
85% of new EVs in China.

While affordability is a key strength, Chinese OEMs
also really know how to deliver popular digital features
in electric vehicles. They see the car as a connected
place where your time can be used productively. The
cockpit is conceived as a platform, a data aggregator
for personalized user experiences. China is the world'’s
largest digital economy, and Chinese brands are very
strong in in-cabin connectivity — Chinese consumers
demand this. Looking forward, what | call a “smart tier”
of technology integrators that have the capability to
create a differentiated user-centric experience will be
the winners in this new ecosystem.

*Source: China Society of Automotive Engineers — 2030 forecast

Bill Russo

CEO of Automobility Ltd. and Chair of the
Aufomotive Committee af the American
Chamber of Commerce in Shanghai

Ma Chuan

Executive Vice President,
China, FORVIA

With over 80 sites and 32,000 employees, China is
FORVIA's primary country in terms of operations. In
2023, we inaugurated the Group's first net zero plant,
a site that is also atf the forefront of digitization. China
is an important market for its growth potential and
innovation dynamic. We have been present here for
more than 30 years, including through a number of joint
ventures with local OEMs. This allows us to serve more
than 40 OEMs in totfal, global and Chinese, especially
in the electric vehicle segment, which today represents
46% of our sales in China.

Key to this are ourlocal R&D centers, where our Chinese
teams participate in the development of technology
for the Chinese market and beyond. A great example
is the second-row zero-gravity Captain Chair that we
showcased at Auto Shanghai 2023, which reclines the
seat to an angle that is almost completely flat. This
was specifically engineered with the Chinese premium
customer in mind, meeting the market’'s demand for
heightened comfort in rear seats. Our state-of-the-
art LUMI seating illumination technology was also
developed in China and has now been sold to Renault.

Ourpresence here —withlocal talentand local leadership
- gives usinsightsinto local customers, which, alongside
the expertise and support of our teams around the world,
allow us to create technologies that elevate the in-car
experience to new levels for all markets.
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Leading sustainable transformation

Three strategic

pillars

The only constant is change - and
in mobility, the pace of change is
accelerating. FORVIA's strategy is to
embrace, drive and grow with this
transformation.

With game-changing shifts tfoward electrification
and connected mobility, the automotive industry
must unlock the potential of two key market trends:
digitalization and sustainability. At the heart of these
trends, we at FORVIA are on a mission to pioneer
technology for mobility experiences that matter to
people.

With our diversified portfolio spanning six business
groups, FORVIA offers comprehensive technology
across all the key areas essential for tomorrow’s
mobility. The creation of the Group in 2022, bringing
togetherthe complementary activities of Faurecia and
HELLA, marked a step change in scale, geographic and
customerreach, and our strategic options.n 2023, we
continued to capitalize on our three strategic pillars
- electrification and energy management, safe and
automated driving, sustainable and digital cockpit
experiences - recording €31 billion in order intake,
including more than €14 billion in electric vehicles - a
clear indicator of customer satisfaction and trust.

The Group secured multiple hydrogen storage system
programs, including two contracts in North America;
a €1.7 billion global award in seating for commercial
vehicles; a groundbreaking confract with a premium
German OEM to intfroduce VIBE® in a next-generation
SUV by the end of 2025; and over €11 billion in ordersin
Asia. Contfracts also included awards for innovations
in Electronics and Lighting, such as the world premiere
of the digital headlamp system SSL | HD in the new
Porsche Cayenne.

These sustained sales successes stem from our ability
to offer state-of-the-art solutions, with a strategic focus
on research and development. A range of innovation
recognitions demonstrate our technology focus.

In 2023, we contributed key technologies to six of the
seven vehicles shortlisted for the European Car of the
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"Our strong order book
is the result of our sound
strategy. To remain

the supplier of choice
for our customers, it is
important that we continue
to focus on delivering
a five-star experience
in every interaction
we have with them.”

Thorsten Muschal, Executive Vice President,
Sales & Program Management, FORVIA

Year awards, including the winner, the Jeep Avenger.
At the Consumer Electronics Show 2024, we received
four innovation awards for vehicle technology and
advanced mobility.






Leading sustainable transformation

Climate and
environment

Through a holistic approach to
reducing carbon emissions and
minimizing environmental impact,
FORVIA is accelerating the transition
to sustainable mobility.

As automakers strive to create more sustainable
vehicles, FORVIA aims to be a driving force, focusing
not only on decarbonization but also on initiatives to
preserve biodiversity, reduce water and natural resource
consumption, and adaptto the effects of climate change.

Climate: partnering on the path
to carbon neutrality

Our overriding climate objective is our Net Zero
roadmap: by 2025, we will already be carbon neutral
inscopes 1'and 2;2 by 2030, we will cut scope 33 by 45%;
we will reach net zero in 2045. In 2022, we became the
first French company and first global automotive group
to be awarded the Science-Based Targets initiative’s
most ambitious certification: Neft-Zero Standard.
This trajectory is a collective journey toward carbon
neutrality as we collaborate with partners, including
energy players.

With energy being key to reaching our first milestone in
2025, we are accelerating our efforts to improve energy
efficiency (-26% in 2023 versus 2019) and to increase
the use of renewable power through on-site generation
(solar panels) and off-site purchases. As the Group's first
net zero plant, ourrecently inaugurated Electronics site
in China reflects ourambitions. Additionally, a new wind
power purchase agreement announced with Renewable
Power Capital in May has boosted ourrenewable energy
capacity o up to 70% of consumption within Europe.

In design and production, we follow the principles of
using less, using better, and using longer, designing
repairable and replaceable products while developing
bio-based and recycled materials. One year on since
the establishment of MATERI'ACT in late 2022, with
nearly 100 engineers, researchers and data scientists,
and a recently inaugurated world-class headquarters
and R&D center, this activity is strategically positioned
to produce the next generation of low-CO, materials
and support our scope 3 targets.
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Moreover, carbon neutrality forms part of our
executive pay structure, with variable remuneration
for our CEQ, the Group’s top 300 senior executives and
4,800 managers,* and the HELLA Management Board,
linked to ourscope 1and 2 targefts. To finance climate-
related, environmental and sustainable projects, we
have alsoissued €2.4 billion in green and sustainability-
linked bonds to date.

Environment: caring for those around us

To reduce the footprint of our sites worldwide, we follow
an eco-design approach encompassing every aspect
of the environment, from waste management and water
use to protecting local biodiversity. Our Green Factory
White Book outlines the best environmental practices
and constraints fo be applied when developing new
facilities — approximately 15 to 20 annually. An example
is our new industrial platform in Allenjoie, France, which
incorporates 5,000 m? of photovoltaic panels and three
biomass-fired boilers.

With 24 of our sites located within 3 km of protected
areas, we have arole to playin preserving biodiversity. We
have initiated biodiversity audits to define local action
plans. FORVIA is also committed to the international
Act4Nature initiative led by the Enterprises for the
Environment association (EpE), promoting practical
business actions that benefit nature based on ten
standard commitments and individual pledges. FORVIA
supported ETE 2030, a study released by EpE in late
2023, outlining initiatives to accelerate the ecological
fransition in France.

We are alsoworking on adaptation measures, contracting
AXA Climate to assess how climate change will affect
our sites, while a study with Carbone4 is examining our
process resilience at three locations. Our proprietary
24-hour FORVIA Weather Alert System protects both our
employees and our production capacity.

1. Direct emissions

2. Emissions from bought-in power
3. Indirect emissions

4. Excluding HELLA perimeter






Leading sustainable transformation

We believe people

matter

Our mission is to pioneer technology
for mobility experiences that matter to
people. Our teams are what make this
possible.

We put people — ouremployees, customers, stakeholders
and communities — at the center of our activity. After all,
mobility is not just about how we move, but how we live.
Our greatest asset is our teams, whose excellence and
diversity give FORVIA its edge as a global technology
leader.

We attract the best talent

Our atfractiveness confinues to progress, and now, with
our Al-powered careers website, we have boosted our
capacity to find talent that matches the needs of our
journey. This has resulted in quadrupling the number of
quality applicants: a total of 150,000 CVs received, with
one-third coming from the more than 70 virtual fairs
that we have organized. Close to 6,000 managers and
professionals have made the choice to join FORVIA in
2023 and “take a journey that matters.”

Learning at the core of what we do

Joining FORVIA means diving into a transforming
industry and fast-changing environment, where learning
and growing are encouraged. We foster continuous
skills development for our employees through FORVIA
University. Its five campuses deliver key training in
leadership and functional areas, including new skills
such as international relations and sustainability. This
is complemented by the online Learning Lab, which has
reached 400,000 hours of training. To grow talent, we
prioritize internal promotions, dynamic and personalized
career paths, and the opportunity to work on challenges
that matter — especially as our core activities change.
Forinstance, at the new Clean Mobility plantin Allenjoie,
France, our H, School is training our employees in
hydrogen activities, developing the people who will
help shape future mobility. 80% of our talent working
in hydrogen today has come from our fraditional
depollution business.
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Diversity and inclusion

Diversity is in our DNA, with operations in 41 countries
and 140 nationalities in our workforce. We aim to
build an inclusive workplace that provides equal
opportunities for all, based on performance and
potential. This commitment is a fundamental driver of our
transformation, as a more diverse and inclusive workforce
gives us aricher understanding of our environment and
acts as a key catalyst forinnovation.

FORVIA has been a signatory of the UN’s Women’s
Empowerment Principles since 2020, and the compen-
sation of the Group'’s fop 300* managers is linked to the
achievement of genderdiversity fargets. Our active policy
to promote gender diversity globally encompasses
the systematic and rigorous roll-out of our Diversity &
Inclusion (D&l) initiatives throughout the Group, which
has intensified over the years. These include training to
supportfemale leadership and fosteraninclusive culture,
the development of targeted recruitment, coaching
and mentoring programs - featuring our RISE program
specifically designed to accelerate the representation
of women in ourleadership team — and the highlighting
of women'’s careers in our communications.

Ourrobustinternal network of 60 ambassadors, located
in 20 countries, plays a pivotal role in bringing D&l to life
locally through initiatives tailored to specific contexts
and through the sharing of experiences.

In 2023, with 30.8% of women managers and skilled
professionals and 27% in the top 300 positions, the
Group* achieved its gender diversity objectives two
years ahead of schedule — an exciting milestone resulting
from several years of commitment, and a significant step
in our collective dedication to fostering a truly diverse
workplace.

*Excluding HELLA perimeter






Leading sustainable transformation

Cultivating
iInnovation

FORVIA's innovation ecosystem brings
together our own experts with cross-
sector mobility innovators around
the globe, enabling us to pioneer
transformative technologies with
speed and efficiency.

The Group leverages an internal network of experts in
electronics, artificial intelligence, system architecture,
product design, and materials science. Our R&D
engineers actively share insights across diverse expertise
to anticipate the design needs of fomorrow.

Collaboration and collective thinking

Innovating requires collaboration and knowledge-
sharing across industries. We actively engage in
consortiums that bring together key players, start-
ups, think tanks, and academic institutes, serving as a
powerful tool for securing funding, pooling skills, and
sharing innovation risks. The Group also participates
in various Society of Automotive Engineers initiatives,
including leading the Technical Committee of FISITA,
the Infernational Organization for Automotive Engineers.

Since 2022, FORVIA has participated in four EU-
funded programs exploring sustainable composite
manufacturing and circularapproaches forautomotive
electronics. Our R&D teams engage with French
engineering schools on polymers and mechatronics.
We have also partnered with the University of California
(Berkeley), the Indian Institute of Science (Bangalore),
and Tongji University (China) on cutting-edge sensor
development.In 2023, we started a 4-year collaboration
with CentraleSupélec (France) focusing onthe automotive
applications of artificial intelligence for sensor fusion.

We collaborate with a diverse range of players, from
global industrial groups to promising start-ups with
disruptive ideas identified through our scout network.
Through Symbio, an equally owned joint venture
between FORVIA, Michelin and Stellantis, we inaugurated
SymphonHy in 2023, Europe’s largest integrated site
for producing hydrogen fuel cells, paving the way for
large-scale production. In Berlin, we operate The Drivery,
a mobility innovation hub with over 800 members,
including 140 start-ups, and expanded this concept to
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“We have taken the
necessary steps to

unlock Al’s potential. The
greatest risk would be

not capitalizing on this
technology. FORVIA's
future competitiveness will
also depend on its ability
to intelligently harness

the advantages of Al.”

Christopher Mokwa, Executive Vice President,
Strategy & Digital Transformation, FORVIA

China in 2023. These innovation ecosystems are crucial
to meet scope 3 targets.

The power of digital

At FORVIA, digitalization has three priorities: enhancing
decision-making by leveraging dataq, fostering digital
co-innovation, and increasing agility through new
ways of working. We strategically partner with key tech
players, for example, Accenture for scaling our digital
transformation, Palantir fordata analysis, and Microsoft
for our Al transformation. Data-based innovations
leveraging Al facilitate collaboration between designers,
engineers and customers, accelerating product
development. Our digital transformation boosts our
competitiveness and our capacity forinnovation.






Leading sustainable transformation

Operational

excellence

In a volatile, competitive environment,
we need to excel at what we control:
operations. Striving for best-in-
class industrial performance, we
tfransform our activities for sustainable
competitiveness.

Safety and environment: a must

Ensuring the safety of our feams is our tfop priority. Our
7 Safety Fundamentals and CARE program aim to create
a safe workplace, supporting our zero-accident goal.
These are mandatory rules. Following two fatal accidents
in October 2023 and January 2024 (the first since 2018),
we are reminded of their importance. We insist on their
rigorous application. Compliance audits and governance
will continue to be enforced for these mandatory rules.
We are also committed to continuously improving the
environmental performance of our activities (see page 22).

A comprehensive approach to excellence

Our 360° lean manufacturing approach, the FORVIA
Excellence System (FES), is designed to help us achieve
best-in-class industrial performance. It integrates best
processes and practices from Faurecia and HELLA,
incorporating digitalization and our sustainability
roadmap.

Rolled out to FORVIA sites since mid-2023, FES plays a
key role in achieving both our financial POWER25 and
scope 1& 2 carbon neutrality targets for 2025. This is our
way to execute and improve. It serves as the foundation
for delivering safety, performance and ftoftal customer
satisfaction.

Digital transformation; industrial application

Across our sites, we deploy automated guided vehicles,
data analysis,and 3D simulations to optimize operations.
In 2023, more than 90 digital model plants were utilizing
the latest digitalized tools and processes, and over 30
more are planned for 2024. Innovative approaches
are tested in benchmark model plants before wider
implementation.We are also exploring GenAl, with pilots
launching in selected plants in 2024.
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"With its emphasis

on digitalization and
sustainability, the FORVIA
Excellence System aligns
perfectly with our Industry
4.0 ambitions, representing
a roadmap to premium
customer service, intelligent
production, maximum
efficiency, and sustainable
competitiveness.”

Olivier Lefebvre, Executive Vice President, Group Industrial
Operations and Clean Mobility, FORVIA

131

supplier quality
awards from
25 customers
in 2023












Pioneering transformative technologies

02

| SUstainaiole
technologies

To reduce ourscope 3 emissions by 45%
by 2030 and reach net zero in 2045, we
have to radically rethink our products,
starting with what they are made of.
With MATERI'ACT, we are accelerating
the development of cutting-edge, low-
carbon materials.
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Developing

the materials of
tomorrow with

MATERIACT

Interview with Laurence Dufrancatel,
Engineering Director, MATERI'ACT

Just one year after the creation of MATERI'ACT,
the company’s headquarters and R&D center
were inaugurated in November 2023. How key
is this step for FORVIA?

Materials are a key lever for decarbonizing the
automotive industry. In 2011, with the NAFILean family
(see page 35), we were the first automotive supplier to
bring to market a bio-composite meeting the stringent
requirements of a car cockpit. With MATERI'ACT, we
are scaling up and leveraging more than a decade of
expertise to produce cutting-edge materials that are
not only less carbon-intensive, but are also making
vehicles lighter and more recyclable. Sustainability and
our knowledge across the value chain, from processes
to materials, are unique strengths that guide the way we
design system architecture and parts. This is a profound
tfransformation.

Canyou tell us about MATERI’ACT’s ambition?

MATERI'ACT has three product lines - recycled and bio-
based compounds, bio-based and recycled foils, and
low-CO, carbon fibers for hydrogen tanks - and our
farget is to achieve sales of €2 billion by 2030.

In our world-class R&D center near Lyon, France,
our teams leverage Al to develop materials faster,

guaranteeing their stability and conformity, whatever
the variability of the initial raw materials. Then, we test
our formulations in our pilot production line and our
laboratory. In a nutshell, we control the entire chain, from
formulation to production, enabling us to be agile and
fast. Today, MATERI'ACT brings fogether a team of close
to 100. By 2025, this will grow to 400.

MATERI'ACT is working with a wider
ecosystem. Can you tell us more?

Pooling complementary expertise is vital to meet
complex challenges such as qualifying, securing and
transforming plastic waste or hemp into high value-
added materials. Collaboration is also key to develop
breakthrough solutions, accelerate their time to
market and improve their affordability. MATERI'ACT has
forged strategic collaborations with the agricultural
cooperative INTERVAL (an APM joint venture) to integrate
hemp fibers into polymers; with VEOLIA, to incorporate
recycled plastics into polymers; and with ANANAS
ANAM, to develop a leather alternative repurposing
waste pineapple fibers. Additionally, our R&D center
hosts an incubator for start-ups. This environment
facilitates collaboration with entrepreneurs, fostering
creativity and the cross-fertilization of ideas.
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Pioneering transformative technologies

Selic

technologies

As the level of automated driving
increases, people need to trust handing
over control of the vehicle. We support
automakers in building confidence in
future automated and autonomous
mobility modes through safety-critical
solutions - from best-in-class sensors
and radars to intelligent lighting and
innovative by-wire vehicle controls.
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Powerful radars

with 360°

coverage for

safe mobility

on the roads

Interview with
Sebastian Joussen,
Global Head R&D Radairr,
FORVIA HELLA

Sensors, trust and safety - where do
they connect?

Sensing systems inside and outside the vehicle as part of
automated driving systems can assist drivers in making
sound decisions. Utilizing ourradarsensors and intelligent
software to detect and share information or even fo take
action, we can provide maximum road safety.

With sensors, we are transitioning to a new mobility
experience where the driver acts as a vehicle supervisor.
While remaining responsible for the car, the driver relies
on onboard intelligence to adjust speed, align on the
road, and identify obstacles. Ensuring the system
sees, understands and reacts appropriately to the
environmentis crucial for safety, and this relies on highly
reliable technology. Trustworthy features significantly
contribute to increased safety.

So radars, which capture the information
needed to inform the system’s decisions, are
at the core of this safety improvement trend?

Absolutely. And as we move toward autonomy, the
demand forhigh-quality and reliable sensors both inside
and outside the vehicle increases. Some years ago, cars

were equipped with two or three radar sensors, but now
we reach 10, or even more radars on some models.

FORVIA HELLA pioneered the development of these
components, building its radar sensor portfolio over the
years to meet the evolving demands of autonomous
driving. With Gen 7, our solutions provide a 360° view,
irrespective of external conditions such as brightness,
humidity or fog. They enable the vehicle to detect
stationary objects orroad boundaries continuously and
precisely, and to dynamically track moving elements
such as pedestrians, bikes or cars, ideal for driving or
parking assistance.

Leveraging this extensive 20-year experience and
collaborations with over 20 customers worldwide,
FORVIA HELLA has established itself as a mature and
reliable safety partner.

What are the latest developments?

We've introduced 77 GHz radars, equipped with
innovative waveguide antenna and advanced chip
technology, providing extended distance recognition
and precision to support complex scenarios in
automated driving at Level 3 and beyond.

Our ongoing work on the seventh generation of these
radars builds on the reliability of the six previous
generations, still in use foday, to confinue improving
safety on the road at lower prices with higher
performance.
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Pioneering transformative technologies

02

Customizec
technologies

Our customized solutions put people
at the heart of technology. We
develop innovations to personalize
the user experience and meet each
user’'s unique needs, enhancing their
well-being and ensuring safety and
satisfaction for every journey.
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A cockpit
connected
to the future

Interview with Vanessa Picron,
Innovation, Strategy

& Automated Driving

Vice President, Faurecia
Clarion Electronics

What do you see as a growing need from
automakers and end users?

Connectivity — along with vehicle electrification and
autfomation - is a major trend shaping our industry.
Today, when you purchase a vehicle, you're not just
buying a means of tfransportation, but a mobility
experience. People want a vehicle that allows them
fo use their time efficiently and safely, while staying
connected during their journey. The state-of-the-art
features we're developing respond to this need and will
be a growing factorin consumers’ purchase decisions.

So what should we put in the cockpit to attract
consumers?

With the digitalization of the onboard experience,
connected services are increasingly important. End
users expect services personalized for their unique
tastes and habits that are integrated into their vehicles
and intuitive fo use. We are developing electronics
innovations that enhance the driving environment in
terms of safety, comfort and enjoyment. One example
is our immersive display, which offers a new era of
perceptual experience, capable of customizing a
user's perception depending on inferior and exterior
context. Coupled with our camera systems and Al, it
enhances situational awareness, as does our eMirror

Safe UX, which received a CES 2024 Innovation Award.
Another example is our connected cockpit software
services offer, based on our leadership position in
the automotive apps market with Faurecia Aptoide
Automotive.

Where does the Faurecia Aptoide apps market
fit into this landscape?

A seismic shift in the automotive industry is occurring,
from closed proprietary solutions to open digital
platforms that allow more personalized and continually
evolving services. It is expected that from 2025, more
than 50% of all cars will come with Android Automotive
systems. The Faurecia Aptoide apps market is at the
forefront of this transformation. It offers data protection
and a seamless digital experience with a broad app
portfolio for the end user. From a car manufacturer
standpoint, our leading white-label platform enables
fully branded integration and new monetization
opportunities, including in-car payment. With more
than 8 OEMs onboarded worldwide and 20 million cars
equipped by 2025, app developers will have unique
access tfo automotive users through a single interface.

FORVIA / |ntegrated report 2023 45

Inspiring mobility















)

Pioneering transformative technologies

02

Alforclale
technologies

By making cutting-edge technologies
affordable, we're expanding access to
ambitious, practical and sustainable
innovations, empowering automakers
to deliver advanced technological
experiences without exhausting
resources. FORVIA's focus on afforda-
bility ensures that innovation is within
everyone’s reach.
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Seats for the
future: bridgin
Innovation an
affordabillity

Interview with Nicolas Michot,
Complete Seat Product
Line Director, FORVIA

For FORVIA, what is the role of affordability
in the future of mobility?

More than ever, there's a real need for technologies to
do more than push the boundaries of possibility for
mobility. Solutions for next-generation vehicles must be
cost-effective, as much for our partners as for our end
customers. At FORVIA, we're leveraging our expertise to
respond to this challenge. This means taking an entirely
new approach to the way we design and manufacture
technology, rethinking innovation and production to also
consider affordability and accessibility. A great example
of ourdifferentiating approachin actionis happeningin
Seating, with our disruptive modular architecture.

Tell us more about how rethinking seats
can transform the industry and improve
affordability.

Our modular seat architecture is designed with a focus
on limited modules, integrating comfort and safety
functions.This approach fransforms our challenging seat
manufacturing process info an easy assembly process,
leading to a more than 50% reduction in manufacturing
and assembly time in our just-in-time plants. There is no
variability linked to seat content or difficult operation,

resulting in a less costly process. Modules can be mass
produced in regional hubs before commissioning
complete seats close to, or even within, our customers’
assembly plants.

Significant cost reductions can be achieved in
development and design, as a wide range of modules
can be plugged into the same platform, serving multiple
vehicle models.

This architecture has also been designed following
circular economy principles fo minimize the use of
materials, facilitating the incorporation of recycled and
recyclable materials. The comfort module functions can
be easily dismantled (in less than 5 minutes), enabling
updates, upgrades, refurbishments orrepairs to seats at
any time. This contributes to an extended lifespan of the
car, reduces cost impact, and increases affordability for
the end consumer.

How has FORVIA's focus on affordable
solutions led to strategic partnerships?

Our partnerships enable us to strengthen ourinnovative
solutions. A key challenge for the “Seat for the planet”
projectwas howto replace polyurethane,a polymerfound
in comfort parts such as foam. Through our partnership
with Indorama Ventures, we developed Auraloop, a100%
recyclable solution that offers a twofold carbon footprint
reduction compared to current materials. It's thanks to
these projects that our innovations remain affordable,
bringing us toward a more circular economy.
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Governance and
performance

Effective governance

The governance structure of the FORVIA Group
comprises separate but complementary
governance bodies at FORVIA SE and HELLA
GmbH & Co. KGaA (“HELLA") (together
with FORVIA SE, the “Group”) with efficient
decision-making processes within each
governing body. This governance model
allows the Group’s companies to work together
effectively, while adhering to the governance
principles required for HELLA and FORVIASE.

The highest standards of independence,
fransparency, openness, inclusiveness
and responsibility guide the governance
of FORVIA SE and HELLA, ensuring that the
companies deliver on their joint strategy
while acting in the best interests of their
shareholders.

O ne G rou p, rwo I isred Co m pa nies Af the date of the 2023 Universal Registration Document

Board of Supervisory Shareholder
Directors Board Committee
14 16 8

members, of which

members members

2 employee representatives

10 independent members

8 employee representatives 3 independent members

3 independent members 5 members nominated
by FORVIA SE
5 members nominated
by FORVIA SE

SO RV |A Executive Committee

PORVIA

—
HELLA
—

Management Board

L 81.6%_ T

)

|

[

Integration Committee
CEOs & CFOs - Integration Officers
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FORVIA SE: an active

and independent
Board of Directors

At the date of the 2023 Universal
Registration Document

The Board of Directors oversees FORVIA SE's
business, financial and economic strategies,
and the implementation of these. Meeting at
least four times a year, the Board of Directors
of FORVIA SE consists of 14 members, two of
whom are employee representatives.

Three permanent committees are tasked
with preparing discussions on specific topics:
 the Audit Committee

 the Governance, Nominations and
Sustainability Committee

« the Compensation Committee.

The Board may establish ad hoc committees
to exercise oversight on key ftopics.

The committees make proposals and
recommendations and give advice fo the
Board of Directors in their respective fields
of expertise.

Changesin 2023

The 2023 Shareholders’ Meeting of FORVIA SE
approved the appointment of Esther Gaide
and Michael Bolle as independent Board
members, respectively replacing Yan Mei and
Peter Mertens, who opted not to be renewed
for the subsequent terms.

At its meeting on October 19, 2023, the Board
of Directors of FORVIA SE decided to coopt
with immediate effect Nicolas Peter as an
independent Board member on the proposal
of the Hueck and Roepke family pool, following
the July 13, 2023 resignation of Jurgen Behrend
and the ensuing recruitment process.

The cooptation is subject to approval by

the next Annual General Meeting.

Changesin 2024

In December 2023, the Board of Directors
decided to modify the composition of the
Governance, Nominations and Sustainability
Committee and the Audit Committee as follows:

 Judy Curran and Nicolas Peter joined the Audit
Committee on February 14, 2024,

* Robert Peugeot, permanent representative

of Peugeot 1810, was transferred from the Audit
Committee to the Governance, Nominations
and Sustainability Committee with effect on
February 13,2024.

Michel de ROSEN
Chairman of

the Board @ @

End of mandate - 2024 AGM

Michael BOLLE
Board member @ @
End of mandate - 2027 AGM

Esther GAIDE
Board member @ @
End of mandate - 2027 AGM

Jean-Bernard LEVY
Board member @ @
End of mandate - 2024 AGM

Robert PEUGEOT
Permanent
representative of Peugeof
1810, Chairman of the
Board, Peugeot Invest @
End of mandate - 2025 AGM

Patrick KOLLER
Chief Executive Officer
End of mandate - 2025 AGM

Judy CURRAN

Head of Automotive
Strategy of ANSYS @ @
End of mandate - 2024 AGM

Penelope HERSCHER
Board member @ @
End of mandate - 2025 AGM

Denis MERCIER
Deputy Chief Executive
Officer of Fives Group
( X}

End of mandate - 2027 AGM

Emmanuel PIOCHE
Employee
representative @

End of mandate - 10/31/25

Daniel BERNARDINO
Employee
representative @

End of mandate -10/31/25

Odile DESFORGES
Board member @ @
End of mandate - 2024 AGM

Valérie LANDON
CEO France and Belgium,
Credit Suisse @ @
End of mandate - 2025 AGM

Nicolas PETER
Board member @ @
End of mandate - 2026 AGM

@ Independent

® Governance,
Nominations and
Sustainability Committee
® Compensation
Committee

® Audit Committee
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Governance and performance

~ORVIA

A strong,

infernational Paltick KOLLER
and expert offeer
management

Members of FORVIA SE and HELLA's
management hail from a wide range
of backgrounds, contributing a range
of diverse and complementary skills.

Nik ENDRUD

FORVIA SE’s executive functions are performed . )
Executive Vice

by an Executive Committee that meets at least
once per month to review the Group's results
and discuss operations and strategy.

Operating under the responsibility of the
Chief Executive Officer (CEO), the FORVIA SE
Executive Committee is composed of the
CEO and 12 Executive Vice Presidents from
the Group's international Business Groups
and functional roles.

MA Chuan
Executive Vice
President, China

Thorsten MUSCHAL

Executive Vice

President, Sales &
Program Management

Francois TARDIF
Executive Vice President,
Asia Business Region

& Faurecia Clarion

Electfronics
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President, Americas

Executive Committee

Victoria CHANIAL
Executive Vice President,
Group Communications,
Public Affairs and
Sustainability

Jill GREENE
Executive Vice
President, Group
General Counsel and
Board Secretary

Jean-Paul MICHEL
Executive Vice
President, Interiors

Christophe SCHMITT
Executive Vice
President, Seating

As of January 1,2024

Olivier DURAND
Executive Vice
President, Group Chief
Financial Officer

Olivier LEFEBVRE
Executive Vice
President, Group
Industrial Operations
& Clean Mobility

Dr. Christopher MOKWA
Executive Vice
President, Strategy &
Digital Transformation

Jean-Pierre
SOUNILLAC
Executive Vice
President, Group
Human Resources



~ORVIA

L

HELLR
N

The HELLA Management Board
oversees the strategic and
operational management

of the HELLA Group.

The Shareholder Committee consists of

four members nominated by the majority
shareholders of FORVIA SE (Executive
Committee members of FORVIA SE) and three
independent members. The Shareholder
Committee is the decision-making body of
HELLA. Together with the Supervisory Board
(see below), the Shareholder Committee advises
the Management Board and decides on certain
measures requiring approval. This multi-layered
governance structure ensures compliance with
German corporate law requirements and strong
governance principles.

The HELLA Supervisory Board is composed

of 16 members, five of whom are nominated

by FORVIA SE. Together with the Shareholder
Committee, it advises and supervises the
Management Board, and oversees the delivery
of certain required actions under the German
Factual Group structure, such as the preparation
and review of HELLA's Dependency Report.

Management Board As of January 1,2024
Bernard Yves ANDRES
SCHAFERBARTHOLD Managing Director

CEO, CFO, Managing
Director Human
Resources until
February 29, 2024

Stefanie RHEKER
Managing Director
Human Resources
from March 1, 2024

Philippe VIENNEY
CFO
from March 1, 2024

Lighting

Stefan VAN DALEN
Managing Director
Lifecycle Solutions

Jorg WEISGERBER
Managing Director
Electronics
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Governance and performance

Smart
on risks

In a complex and volatile world,
the Group’s robust Enterprise Risk
Management (ERM) program allows
us fo maximize opportunities while
minimizing threats, enhancing our
performance and our resilience.

In foday’s environment, organizations need to be agile
and reactive without jeopardizing business continuity.
An effective risk-based thinking mindset is crucial for
protecting and creating value. A cornerstone of this for
FORVIA is our ERM framework, a systematic process
based on the ISO 31000 standard thatenables continuous
improvement in the Group’s performance. Its primary
focus is the management of operational and industrial
risks, the core business of our Group.

The ERM monitors 22 major risks that the Group could
potentially face: operational and industrial, financial and
market, and legal, regulatory and reputational. These are
classified in three categories (A, B or C) according to the
degree of threats and opportunities, and then processed
by the relevant area to provide the most appropriate
response. This risk mapping is overseen by FORVIA's Risk
Committee and is supported by a network across all
Business Groups and regions. It is also shared quarterly
with the Audit Committee and the Board of Directors.

Risk classification

OPPORTUNITIES

A) Disruptive

C)Avoidable

THREATS
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120

key risk
indicators to
continuously

70 improve
FORVIA's
vulnerability
A network of management
close to 70
champions

and sponsors
to boost risk
awareness

500+

employees
involved in
specific risk
mapping
worldwide

This governance enables our Group fo anticipate threats
more effectively and develop targeted mitigation plansin
the case of adverse events (e.g., natural hazards, supply
disruptions, critical program launches or cybersecurity
incidents). Boosting awareness of risk culture is a
significant milestone in this risk approach, as all our
teams potentially deal with risks daily around the world.

Examples: climate transition, external growth, etc.

Examples: new product launches, product quality, safety, efc.



Strong on ethics
and compliance

In today’s business environment, in
which organizations are challenged to
be increasingly agile and fast, FORVIA
needs, more than ever, to be vigilant
and remain compliant with the highest
ethical business standards in all
countries where it operates.

Since 2004, FORVIA has been a memberof the UN Global
Compact,demonstrating ourcommitmentto respecting

ILO* conventions on human rights, labor standards, and
the environment in our business practices.

The Group is committed to strict compliance on ethics
in every aspect of its activities. Our Code of Ethics
enshrines fundamental rights for all, economic and
social dialogue, and skills development. Our standards
and rules of conduct must be understood and respected
everywhere by all employees and business partners.

Our anti-corruption Code of Conduct, available in
12 languages, promotes best practices concerning policy

on gifts and hospitality, donations and sponsorship,
managing conflicts of inferest and competition law.
Regular controls are carried out in business areas
exposed to corruption risks. To complement this set
of framework documents, FORVIA has deployed its
Human Rights Policy since 2022, which is applicable
to all employees, business partners and suppliers. As
part of our Duty of Care plan, it aims to prevent serious
violations of human rights, fundamental freedoms,
or threats to the health and safety of people and the
environment resulting from our activities orthose in our
supply chain.

*Internafional Labor Organization

Speak up

FORVIA fosters a speak-up culfure
in line with our zero-tolerance policy
for non-compliance, with a channel
foremployees (including temporary
employees, subcontractors, etc.),

or reporf violations via www.faurecia.
ethicspoints.com and hitps://hella.

o

partners, suppliers, civil society (NGOs),
and local communities fo raise concerns

whistleblowernetwork.net/FrontPages/

Default.aspx.
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All alerts are received only by the Group
Chief Compliance Officer and Group
General Counsel. They ensure, with

the Regional Compliance officers, the
anonymity of the whistleblower.
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Governance and performance

FORVIA's business model

FORVIAresources @ —— Strategy & operational model

* 153,000 employees

« 140 nationalities in 41 countries
¢ 5 FORVIA University campuses

+106,750 employees connected

to the e-learning platform,

48% of whom are operators

* €2,198M gross R&D expenditure
¢ Global innovation ecosystem

« 15,000 R&D engineers

+ 13,400 patents in our portfolio

* Up to 70% renewable energy
capacity across Europe

¢ Sustainable materials innovation
with MATERI'ACT

* 88% of production sites certified
1SO 14001

* 24.9% of sales aligned with green
taxonomy

1. Includes Faurecia Clarion Electronics 4. FORVIA scope including the top 200 suppliers

and HELLA Electronics in HELLA's panel

2.HELLA 5. Dividends paid to minority interests in consolidated
3. Excluding HELLA perimeter subsidiaries
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Value created in 2023

¢ 28.6% of managers and
skilled professionals are
women

* 27% of the Top 300 leaders
are women?

¢ 26.9 hours of training per
employee?

2023 REVENUE

€27,248M

EMPLOYEE SALARIES & SOCIAL CHARGES

€5,786M 22.7%

SHAREHOLDER DIVIDENDS ®

€133M o5

* 1,283 patent filings in 2023
* 84% of direct purchasing
volume assessed for CSR
performance by EcoVadis*

e Customer satisfaction:

4.7 stars out of 5°

BANKFINANCE COSTS

€496 M 1.9%

NATIONAL/LOCALTAXES

€287 M 11%

SUPPLIER PURCHASES & OTHER
EXTERNAL COSTS

€19,630M ...

Planet

» CO, infensity: 26 tons of CO,eq
scopes 1& 2 / € million sales

¢ Energy infensity of sites:

92 MWh scopes 1& 2/ € million
sales

* Waste intensity: 8.9 tons waste
/ € million sales

Ability to finance
future growth

INVESTMENT IN FIXED ASSETS

€1,137M .5

GROSS R&D EXPENDITURE

€2,198M ;...

INVESTMENT IN ACQUISITIONS

€359M ..
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Governance and performance

2023 financial

performance

In 2023, a robust rebound in production across all
regions, facilitated by the gradual improvement of
supply chains, allowed the automotive market to recover
o its pre-Covid level.

In this context, FORVIA significantly outperformed
the market by 430 basis points, recording sales of
€27.2 billion and achieving organic growth of 14%.

Ourkey financialindicators are on therise and in line with
the goals of our POWER25 plan presented af our Capital
Markets Day in November 2022. Despite persistent
inflation, the Group has improved its operational
profitability by one point, reaching 5.3% of sales, notably
benefiting from synergies with HELLA. The generation of
high net cash flow, amounting to €649 million or 2.4%
of sales, and the successful completion of the €1 billion
asset disposal program announced in 2022 have
allowed a reduction in net debt of close to €1billion and
a one-point decrease in the Net Debt/EBITDA ratio over
18 months, reaching 2.1x by the end of 2023.

By launching a second €1billion asset disposal program
at the end of 2023, FORVIA has reaffirmed its absolute
priority for debt reduction and its commitment to
accelerating the reduction of financial expenses while
simplifying its business portfolio. In response to the
ongoing fransformations in the automotive market, the
reinforcement of the Group'’s strategic and financial
fundamentals instills confidence in the achievement of
its 2025 objectives. We keep building a stronger Group,
able to compete in a fast-changing environment.

Olivier Durand

Executive Vice President
Group Chief Financial Officer, FORVIA
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Worldwide automotive v
production
82.4 million : 90.3 million
vehicles ! vehicles
: 241
: L)
: 22.6 /
21.9 °
21.5 N R
. ~~.""222
19.9 | 21.4
‘\ P
s :
19.0 ;
2022 | 2023
Q Q2 Q3 Q4 ot Q2 Q3 Q4
Sales A 4
(in millions of euros)
/1 +10.9%
27,248
24,574
Organic
growth
+14.0%
FY 2022 FY 2023




Operating income
(in millions of euros)

% of sales
5.3%
1,439
4.3%
1,061
FY 2022 FY 2023
Net cash flow
(in millions of euros) 649
484
FY 2022 FY 2023
Net income
Group share 222
(in millions of euros)
FY 2022
FY 2023
(382)

Adjusted EBITDA v

(in millions of euros)

% of sales 12.2%
11.8% 3'328
2,907
FY 2022 FY 2023
Netincome from v

continued operations
(in millions of euros)

371
FY 2022
FY 2023
(233)
Net debt at year end

Net debt/Adjusted EBITDA ratio

(in billions of euros)

8.4 7.9
7.0

June 30, 2022 Dec. 31,2022 Dec. 31,2023
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2023  covemance
sustaing b|||1'y st ot
performance

Planet

Care for the planet

CO, EMISSIONS ENERGY INTENSITY
0.69 metric tons of 92 MWh scopes1&2/
CO,eq (scopes 1&2) € million sales

13.5 metric tons of
CO,eq (scope 3 - WASTE INTENSITY

excluding product 8.9 tons waste / €
usage) million sales

The fight against global warming and the quest for a
more inclusive world are increasingly at the heart of
societal concerns. Faced with these challenges, FORVIA
is a pioneer among the automotive sector industrial
players.

CO, INTENSITY WATER INTENSITY
26 fons of CO,eq 120.3 m®/ € million
scopes1&2/ sales

€ million sales

Our key 2023 indicators

The SBTi's approval of the Group’s 2045 Net Zero g:gg:ls':‘/(\])r(:;omv

roadmap is highly encouraging, and on this path, 2023 revenues aligned
was another year of concrete actions. On scopes 1
and 2, FORVIA's ambition and speed are faster than
the industry average. On scope 3, which is more
challenging as it involves the value chain, upstream
and downstream, FORVIA is demonstrating significant By 2025
breakthroughs, particularly due to its investment in
sustainable materials. This is a key leverfortransforming
industrial products and making them sustainable.

CO, neutral
in operations

Beyond climate, the Group is committed to improving scopes1&2

the environmental performance of its plants — waste
and water management optimization, biodiversity -,
building a responsible supply chain, promoting diversity
and inclusion, and advancing societal engagement.

-28% in waste
intensity

By 2027
From the investment in technologies to the priorities

set by the leadership feam, FORVIA is walking the talk -34% in waste

Our sustainability roadmap

when it comes to sustainability — step by step. A lot intensity

has been achieved, and there is still work ahead. The

journey continues.
By 2030

-45% in CO,
emissions scopes

1,2,3
By 2045

Jean-Bernard Lévy

Member of FORVIA Board of Directors - Coz net zero
Chairman of the Governance, Nominations
and Sustainability Committee
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83% 14

independent

Board members,
Board including

members 2 employee

representatives and
5 women (42%)

Business

Responsible performance

BUSINESS ETHICS RESPONSIBLE SUPPLY
97% of targeted CHAIN
employees trained 84% of direct purchasing
in the Code of Ethics volume assessed for CSR
performance by EcoVadis*
45/100 minimum score
for suppliers assessed
by EcoVadis

SAFETY AT WORK

2.70 accidents with & without
stoppage per million hours
worked (FR1t indicator)

*FORVIA scope including the top 200 suppliers
in HELLA's panel

By 2025

BUSINESS ETHICS
100% of targeted employees
frained in the Code of Ethics

RESPONSIBLE SUPPLY CHAIN
85% of direct purchasing volume
assessed for CSR performance
by EcoVadis
55/100 minimum score
for suppliers assessed
by EcoVadis

By 2027

SAFETY AT WORK
1.5 accidents with &
without stoppage per
million hours worked
(FR1t indicator)

L

“Governance,
Nominations
& Sustainability”
Board Committee

4 2

Executive Committee ESG criteria linked to
meetings on remuneration (gender
sustainable diversity and CO,

fransformation emissions)
initiatives per year

By 2027

women among the top 300 leaders
women among managers and
skilled professionals

By 2030

women among the top 300 leaders

women among managers and
skilled professionals

hours of training per employee per year
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FORVIA's sustainability
ecosystem

The Group adheres to international norms and standards, reflecting its commitment to
best environmental, social and societal practices. The Group also relies on recognized
partners and methodologies to develop and monitor its sustainability strategy. It uses
international reporting frameworks and certifications to ensure its transparency and
guarantee the quality of its management systems and processes.

' L]
FORVIA's ESG Ratings
Climate A
Water B
A Risk coreggry . 4/5
“Low risk” Supplier Listed in the index series
Scale AAATo CCC No. 2 in the automotive parts Engagement
sector Leader A
Scale Ao D
C
62/100

Scale A+toD
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Inspiring mobility

FORVIA
Société européenne with a share capital of €1,379,625,380
Headquarters: 23-27 avenue des Champs Pierreux
92000 Nanterre - France
542 005 376 R.C.S. Nanterre

www.forvia.com
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