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FORVIA: A new global leader in automotive technologies 
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15,000
R&D engineers

1,000+
programs in 2021

150,000
employees

1 in 2 vehicles
worldwide equipped 

with FORVIA products 

77
R&D centers

>8% of sales
Gross R&D

14,000+ 
patents

7th

Global automotive 
supplier 

300
sites

42
countries

6
Business Groups

80+
automotive customers  
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We pioneer technology 
for mobility experiences 

that matter to people

FORVIA’s mission
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Inspired to care

Our sustainability approach

5

Planet
Care for 
the planet

Business
Perform in a 
responsible way

People
Contribute 
to society

Governance
Sustainability integrated
into corporate governance
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We speed up our actions
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entry into 

CAC40 ESG
(September 2022)

2030

35% women Managers & 
Professionals

30% women in top 300

Founding partner of Gravit’HY
(2022) to produce 

ultra-low  CO2 steel

Renew able
energy

On-site & Off-site PPAs
signed in 2022

Energy savings

>€100M
investments

by 2023

Partnership with Veolia (2022)

Target: 30% of 
recycled plast ics 
in our vehicle interiors by 2025

1st
automotive company with net-
zero target approved by the 

Science Based Targets (June 22)

A rat ing
by CDP suppliers for excellent 
supplier engagement in 2022

Creation of

a new company for 
Sustainable Materials  in 

2022

Commitment to

(November 2022)

CO2 criteria  in short term 
compensation for 

4,800 
managers*

FORVIA Foundation
4,000 people supported

since 2020
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*Faurecia
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We raise our ambitions
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2025 2030 2045

>€2bn sales in 2030

CO2
Net-Zero 

CO2 neutral
Scopes 1 & 2

-45% CO2
Scope 3



Rémi Daudin, Vice President Sustainable Transformation and Sustainable Materials, FAURECIA
Anke Sommermeyer, Head of HELLA Corporate Sustainability Office
Jean-Bernard Levy, Chair of the Governance, Nominations and Sustainability Committee, Board of Directors, FAURECIA - Chairman and CEO, EDF

CO2 EMISSIONS: 
OUR WAY TO NET ZERO
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First  automotive company w ith SBTi-approved Net-Zero target
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❯ By 2025 CO2 neutral 
scopes 1 & 2

❯ By 2030 reduce GHG 
emissions by 45%
across scope 3

❯ By 2045 reach Net-
Zero GHG emissions 
across the value chain 0

5 000 000

10 000 000

15 000 000

20 000 000

25 000 000

30 000 000

35 000 000

40 000 000

45 000 000

CO2 neutral
Scopes 1 & 2

2025

>90% 
reduction

-5,000,000
CO2 biomass 

sequestration

-45%
Scope 3

2030

Net Zero
All scopes

2045

OUR
OBJECTIVES

Scopes 1 & 2 Scope 3 (controlled emissions) Scope 3 (all emissions)

t/CO2

SBTi-NET ZERO CURVE [SCOPES 1, 2, 3 ]
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Scopes 1&2: CO2 neutral in operat ions by  2025

USE LESS
Energy Savings

 Electricity reduction
 Heat reduction

-20%

-40%

-80%

-90%

-80%

-70%

-60%

-50%

-40%

-30%

-20%

-10%

0%

2018 2019 2020 2021 2022 2023 2024 2025 2026

SBTi 1.5°C Target milestones

Scopes 1&2 Reduct ion Path

USE BETTER
Renewables

 Internally produced
 Power Purchase Agreements

Energy Savings
On-site PV

Off-site PV

Heat
reduction
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USE
LESS

Frugality + Software

Products: the Receipe for Net  Zero
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Technology x Business model (price of CO2)

USE
BETTER

Low to negative CO2
materials

USE
LONGER
Multiple lives



Yann Brillat-Savarin, Executive Vice President, Group Strategy, FAURECIA
Cécile Prévieu, Executive Vice President in charge of Energy Solutions activities, ENGIE

MANUFACTURING: 
USING LESS, USING BETTER
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Sav ing Energy

2025 

>30%  
energy savings (MWh/€M)

vs 2021 
due to process electrification 

+ heat pumps

2023

>20%
energy savings (MWh/€M)

vs 2021 

13
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Self-producing electricity
On-site PPAs
Partnership with ENGIE and EDP signed in 2022
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>7% >150

1,300,000
Sqm of solar panels by end 2023 

of total electricity 
consumption

sites equipped 
in 20+ 

countries
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650 >60%27
Wind

turbines

GWh/y of 
produced wind 

electricity

FORVIA European 
electricity 

consumption

Producing renew able electricity – Off-site PPAs
Wind farms in Sweden – Partnership with Mirowa and Octopus Energy Generation signed in 2022



RETHINKING OUR PRODUCTS
AND SUPPLY CHAIN
Jean-Paul Michel, Executive Vice president, Interiors, FAURECIA
Sven Saura, Vice President Recycling, Veolia
François Farion, Chief Designer, Color & Trim, Renault
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A new company for Sustainable Materials

Mission
Develop, produce and commercialize 
cutting-edge sustainable materials
fit for the automotive industry and 
beyond (“product-process”)

Drive FORVIA’s global sales growth by 
offering unique yet customized 
materials portfolio

Support FORVIA’s Net-Zero objective

Ambit ion
400 people by 2025, 
over 3 continents

>€2bn Sales by 2030

Product lines
Focus on 4 material segments:

 Compounds 

 Foils 

 Carbon fibers 

 Green Steel

17
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Managing strategic & innovat ive materials
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Biobased materials Recyclates-based materials
Dedicated lab

(formulation / variability management)
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